BCI SPONSORSHIP POLICY

1.
Introduction

Sponsorship of events and activities is an important tool that enables the BCI to communicate to a range of stakeholder groups.  It raises awareness of the organisation’s strategic objectives and activities.  It also assists in positioning the organisation.   Sponsorship is undertaken within the context of the BCI’s Communications Policy which outlines the organisation’s communications objectives and identifies a range of methods to be used to fulfil these objectives.  

The annual communications workplan which is agreed at the beginning of each year will contain a number of events and activities that are to be sponsored that year.  The BCI identifies these events and activities during its budgeting process each year. However, some additional budget remains that allows the organisation to respond to sponsorship proposals as they arise, or permits the BCI to proactively respond to opportunities as they present themselves.  

This sponsorship policy sets out the framework within which sponsorship decisions are made. 

For the purposes of this policy, the BCI defines sponsorship as:


   A contribution in money or ‘in kind’ given to an organisation for

         the purposes of staging an event, providing a service or undertaking 

        an activity which is in keeping with the BCI’s mission and objectives

         in return for a certain specified benefit. 

The BCI is open to sponsoring individuals, groups and organisations.  Sponsorship can be multi annual, once off, or as part of a co-sponsorship arrangement or in kind. 

2. Objectives 

The sponsorship policy objectives are as follows:

· To ensure that sponsorship undertaken acts as a tool for the achievement of the BCI’s mission, strategic objectives and/or particular BCI policies.  Sponsorship of events or activities should be in keeping with the BCI’s position as a public body and support BCI’s overall strategic direction.  

· To ensure that sponsorship undertaken raises awareness of BCI activities among our stakeholders and contributes to a positive corporate image for BCI

· To ensure that sponsorship decisions are taken in the context of the overall mix of BCI activities and, over time, reflect the various strands of the broadcasting sector.

· To ensure the prudent use of BCI resources 

· To provide a clear process and criteria by which proposals for sponsorship will be assessed

· To ensure transparency of decision making 

3. Application Process


The BCI will consider sponsorship proposals in the last quarter of each year as it is finalising the Communications Workplan and annual budget.  The BCI will also, however, consider unsolicited sponsorship proposals from individuals, organisations and groups throughout the year, subject to available budget.  All sponsorship proposals received must include the following:

· An outline of the purpose of the event/activity, why BCI sponsorship is being sought and elaborating on how the proposal is in keeping with the Commission’s Sponsorship Policy

· Background on the applicant to include information regarding track record in the running of such events/activities

· Detailed description of how the proposed funding will be used

· Details with regard to any additional funders

· The extent to which the event/activity is contingent on the receipt of funding from BCI

· Outline of what benefits will accrue to the Commission

4. Criteria

Sponsorship proposals will be assessed with reference to the following    critieria: 

· Is the proposal in keeping with the BCI Sponsorship policy?

· Does the proposal contribute to the achievement of the BCI’s strategic objectives or of particular BCI policy or the furtherance of a particular annual objectives in any one year? 

· Is the proposal addressing an existing or future stakeholder group?

· Does the proposal contribute to the overall mix of sponsored activities in any one year?

· Is the proposal in keeping with the available BCI resources in terms of the budget but also any staff time required?

· Does the proposal present any conflict of interest for the BCI?

· Does the proposal offer any mainstreaming opportunities/multiplier effects?

· Is the proposal value for money in terms of the return offered, i.e. are the benefits comparable to the cost?

· Has the organisation/group displayed an ability to complete the project?

· Has the organisation/group a track record in the use of funding from BCI or another funder?

5. Sponsorship Requirements

The BCI will enter into a written agreement with all those sponsored.  These agreements will be open for public inspection and the BCI will outline in its Annual Review, all sponsorship arrangements entered into in the previous year. 

The BCI requires the following of all sponsorship arrangements:

· A credit in the form of text and/or logo on all paid advertising and event/activity publicity, to include brochures, advertising, websites, exhibition materials, signage, information packs etc 
· The BCI must be referenced in any press release or media activity; 

· Where appropriate the BCI will be granted naming rights for an event for the term of the sponsorship 

6.
Call for Proposals
The BCI will accept sponsorship proposals in October of each year.  Proposals received will be considered in the overall context of the development of the Communications workplan for the subsequent year.  Unsolicited proposals will also be considered throughout the year, subject to budget.
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