
The General Advertising Code Consultation 

Response Form
This form allows you to respond to the questions raised in the consultation document. The form should be downloaded to your computer, completed and emailed to codes@bci.ie. 

Please note that the deadline for submissions is Friday 21st April 2006.

The Commission recommends that you first read the consultation document prior to submitting your response to any or all of the questions asked.

The Commission invites you to respond to all of the questions raised in the consultation document. However, if you are only interested in submitting a response to specific questions, questions under each section of the document can be accessed by clicking on the links below.



Section 3. Application of Regulatory Principles
Section 4. Proposed Objectives and Structure of the Code
Section 5. Content of the Code
Section 6.  Specific rules regarding particular types of commercial communication
Section 7.  Specific rules regarding particular products and services
Section 8.  Draft revised directive

	Name:
	

	Organisation:
	

	Contact details:
	


	Would you like to be kept updated on the development of the code?  
	


SPECIFIC RULES REGARDING PARTICULAR PRODUCTS AND SERVICES


SECTION 3. APPLICATION OF REGULATORY PRINCIPLES
1 Are you satisfied with the manner in which the Commission is applying its regulatory principles to the development of the General Advertising Code?
	



SECTION 4. PROPOSED OBJECTIVES AND STRUCTURE OF THE CODE
2 Are these key objectives appropriate in the context of the development of the General

Advertising Code? Please provide a rationale for your response.
	


3 Are there other objectives which should be taken into account? Please provide a rationale for your views.
	


4 What are your views on the proposed structure of the General Advertising Code?

	


5 What are your views on the use of the term commercial communications in this General Advertising Code as a general term to include advertising, sponsorship and teleshopping?
	



SECTION 5. CONTENT OF THE CODE
6 A number of exclusions to the definition of advertising have been identified. What are your views on these exclusions?

	


7 Are there any other exclusions you believe should be permitted? Please provide a reason for your response.
	


8 What are your views on these principles? Please make sure to specify to which principle(s) your response refers and provide a rationale for your views.

	


9 Are there additional principles you believe should be contained in this section of the General Advertising Code?

	



SECTION 6. SPECIFIC RULES REGARDING PARTICULAR TYPES OF

COMMERCIAL COMMUNICATION
10 What are your views on these rules? Please indicate to which rule your response refers and provide a rationale for your response.

	


11 Are there additional rules you believe should be incorporated? Please provide a rationale for your response.
	



12 What are your views on split screen advertising generally?

	


13 Do you believe that the key principles and advertising rules are sufficient to regulate

split screen advertising? Please provide a rationale for your response.

	


14 If not, what additional rules, if any, do you believe should be attached to split screen

advertising? Please provide a rationale for your response.
	


15 What are your views on interactive advertising generally?
	


16 Should it be permitted in all types of programming? Please provide a rationale for your response.

	


17 Do you believe that the key principles and advertising rules are sufficient to regulate interactive advertising? Please provide a rationale for your response.

	


18 If not, what additional rules, if any, do you believe should be attached to interactive

advertising? Please provide a rationale for your response.
	


19 What are your views on virtual advertising generally?

	


20 Do you believe that the key principles, advertising rules and the rules outlined in the Interpretative Communication are sufficient to regulate virtual advertising? Please provide a rationale for your response.

	


21 If not, what additional rules, if any, do you believe should be attached to virtual advertising? Please provide a rationale for your response.
	


22 What are your views on these rules? Please make specific reference as to which rule your

response refers and provide a rationale for your response.

	


23 (i) With regard to Rule 4, what are your views generally on the means by which the Commission should distinguish between sponsorship and advertising?

	


(ii) Do you believe the Commission should permit sponsorship announcements to include reference to the specific products or services of the sponsor? Please provide a rationale for your response.

	


(iii) Do you believe that the Commission should permit programmes to be sponsored by specific products rather than an overall brand or outlet? E.g. Sponsored by Ford Focus as opposed to sponsored by

Johnson’s Ford Cars. Please provide a rationale for your response.

	


(iv) If you believe that sponsorship announcements should be permitted to include reference to specific products or that programmes should be permitted to be sponsored by specific products or services, what then should be the basis by which the Commission distinguishes between a sponsorship announcement

and an advert?

	


24 Are there additional rules you believe should be included? Please provide a rationale for your response.
	


25 Are there additional rules you believe should apply to teleshopping? Please provide a rationale for your response. 
	



SECTION 7. SPECIFIC RULES REGARDING PARTICULAR PRODUCTS AND SERVICES
26 What are your views as to whether these products and services should continue to be prohibited from being advertised? Please be specific as to which product or service your response refers and provide a rationale for your response.

	


27 Are there any additional products that you believe should be prohibited? Please provide a rationale for your response.
	


28 What are your views on the rules contained in the Ministerial Codes? Please indicate to which rule your comments refer and provide a rationale for your response.

	


29 Are there additional rules you believe should be included in the General Advertising Code? Please provide a rationale for your response.

	


30 What are your views on the voluntary practice of not advertising spirit based alcoholic drinks?

	


31 What are your views on the proposal that the General Advertising Code recognise the Voluntary Codes of Practice?
	


32 What are your views on the rules concerning the advertising of betting services? Please provide a rationale for your response.
	


33 What are your views on the proposed recognition and application of the IFSRA Code to the advertising of financial products and services? Please provide a rationale for your response.
	


34 What are your views on the rules contained under this heading? Please indicate to which rule your comments refer and provide a rationale for your response.

	


35 Are there additional rules you believe should be included? Please provide a rationale for your response.
	


36 What are your views on the prohibition of advertising for medicines, products, advice or appliances for the treatment of the illnesses and conditions listed in appendix 4? Please provide a rationale for your response.
	


37 Are there other products/services or events that you believe should have particular rules attached to them in the code? Please provide a rationale for your response.
	


38 If you do believe there are additional rules that should be included, please specify the product/service to which you refer and the nature of the rule you believe is appropriate.

	


39 Are there any other issues which you believe should be addressed in the General Advertising

Code? Please provide a rationale for your response.
	





SECTION 8. DRAFT REVISED DIRECTIVE
40 What are your views on the distinction between linear and non linear services?
	


41 What are your views on the use of different levels of regulation for the two types of services?
	


42 What are your views on product placement generally as a form of commercial communication?

	


43 Should product placement be permitted in all programmes?

	


44 Are there particular categories or genres of programmes that should not be allowed to carry product placement? Please provide a rationale for your response.

	


45 Should product placement be subject to any particular rules with regard to the times of broadcast or the audiences it can target e.g. children? Please provide a rationale for your response.
	


46 How should the principle of transparency be given practical effect, i.e. how best should the audience be informed that product placement is featured in the programme? Please provide a rationale for your

response.

	








